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Item 8.01 Other Events.

On August 14, 2025, Ulta Beauty, Inc. (the “Company”) issued a press release disclosing that the Company and Target Corporation (“Target”) have mutually
agreed not to renew the Ulta Beauty at Target shop-in-shop partnership when the current agreement concludes in August 2026. Until then, the Ulta Beauty at Target experience
will continue in Target stores and on Target.com.

The conclusion of the partnership is not expected to be material to Ulta Beauty’s fiscal 2025 financial results or previously stated long-term financial targets.
Item 9.01. Financial Statements and Exhibits.

(d) Exhibits. The exhibit listed in the exhibit index below is being filed herewith.

EXHIBIT INDEX

99.1 Press release issued by Ulta Beauty, Inc. on August 14, 2025, announcing the expiration of its partnership with Target Corporation.

104 Cover Page Interactive Data File (the cover page tags are embedded within the Inline XBRL document).
Forward-Looking Statements

This current report on Form 8-K (the “Report”) contains forward-looking statements within the meaning of Section 21E of the Securities Exchange Act of 1934, as amended,
and the safe harbor provisions of the Private Securities Litigation Reform Act of 1995, which reflect the Company’s current views with respect to, among other things, future
events and financial performance. These statements can be identified by the use of forward-looking words such as “outlook,” “believes,” “expects,” “plans,” “estimates,”
“targets,” “strategies” or other comparable words. Any forward-looking statements contained in this Report are based upon the Company’s historical performance and on
current plans, estimates and expectations. The inclusion of this forward-looking information should not be regarded as a representation by the Company or any other person that
the future plans, estimates, targets, strategies or expectations contemplated by the Company will be achieved. Such forward-looking statements are subject to various risks and
uncertainties.

2 <

The Company’s filings with the SEC are available at www.sec.gov. Except to the extent required by the federal securities laws, the Company does not undertake to publicly
update or revise its forward-looking statements, whether as a result of new information, future events or otherwise.



https://content.equisolve.net/ulta/sec/0001104659-25-078160/for_pdf/tm2523455d1_ex99-1.htm
https://content.equisolve.net/ulta/sec/0001104659-25-078160/for_pdf/tm2523455d1_ex99-1.htm
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Date: August 14,2025 By: /s/ Rene G. Césares
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Exhibit 99.1

Ulta Beauty and Target Announce Plans to Conclude Partnership in 2026

BOLINGBROOK, I11., and MINNEAPOLIS, Minn., — August 14, 2025 — Today, Ulta Beauty (NASDAQ: ULTA) and Target Corporation (NYSE: TGT) announced that they
have mutually agreed not to renew the Ulta Beauty at Target shop-in-shop partnership when the current agreement concludes in August 2026. Until then, the Ulta Beauty at
Target experience will continue in Target stores and on Target.com.

Since launching in 2021, Ulta Beauty at Target has expanded access to prestige beauty and offered beauty enthusiasts the benefit of linking their Ulta Beauty Rewards and
Target Circle accounts for added convenience and value. Guests with linked rewards accounts will continue to earn Ulta Beauty Rewards on eligible Ulta Beauty at Target
purchases until August 2026.

“For 35 years, Ulta Beauty has revolutionized how people experience beauty — bringing together an unmatched assortment from mass to luxury — and our partnership with
Target was one of many unique ways we have brought the power of beauty to guests nationwide,” said Amiee Bayer-Thomas, chief retail officer, Ulta Beauty. “As we continue
to execute our Ulta Beauty Unleashed plans, we’re confident our wide-ranging assortment, expert services and inspiring in-store experiences will reinforce our leadership in
beauty and define the next chapter of our brand.”

“We’re proud of our shared success with Ulta Beauty and the experience we’ve delivered together,” said Rick Gomez, executive vice president and chief commercial officer,
Target. “The magic of shopping for beauty at Target is the combination of on-trend products that delight consumers with an inspiring and convenient shopping experience. We
look forward to what’s ahead and remain committed to offering the beauty experience consumers have come to expect from Target — one centered on an exciting mix of beauty
brands with continuous newness, all at an unbeatable value.”

Both companies remain committed to delivering a seamless shopping experience and product availability through the end of the partnership, as well as continuing to support
their teams and partners during the transition.

As the largest U.S. specialty beauty retailer, Ulta Beauty delivers the best in beauty and wellness through an elevated omnichannel experience, including launching Ulta Beauty
Marketplace later this year — a curated online destination designed to engage new brands and audiences.

Target will continue to curate a differentiated beauty assortment and new experience for its tens of millions of weekly shoppers, featuring a compelling lineup of essentials and
unexpected finds, engaging product trial events, and a commitment to affordable prices.




About Ulta Beauty

Ulta Beauty (NASDAQ: ULTA) is the largest specialty beauty retailer in the U.S. and a leading destination for cosmetics, fragrance, skincare, haircare, wellness and salon
services. Since opening its first store in 1990, Ulta Beauty has grown to approximately 1,500 stores across the U.S. and redefined beauty retail by bringing together All Things
Beauty. All in One Place®. With an expansive product assortment, professional salon services and its beloved Ulta Beauty Rewards loyalty program, the company delivers
seamless, personalized experiences across stores, Ulta.com and the Ulta Beauty App — where the possibilities are truly beautiful. Ulta Beauty is also expanding its presence
internationally through a joint venture in Mexico, a franchise in the Middle East, and its subsidiary, Space NK, a luxury beauty retailer operating in the U.K. and Ireland. For
more information, visit www.ulta.com.

About Target

Minneapolis-based Target Corporation (NYSE: TGT) serves guests at nearly 2,000 stores and at Target.com, with the purpose of helping all families discover the joy of
everyday life. Since 1946, Target has given 5% of its profit to communities, which today equals millions of dollars a week. Additional company information can be found by
visiting the corporate website and press center.

Ulta Beauty Media Contact:

Crystal Carroll

Senior Director, Public Relations

ccarroll@ulta.com

Target Media Contact:

Target Media Relations

(612) 696-3400
press@target.com




